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1) National report of China: mainly to introduce the current development status and achievements
of China's politics, economics, society and culture after the foundation of the new China over 70 years
and the opening and up over 40 years

2) Trends and challenges in agricultural product logistics and supply chain evolution under the
new development pattern: the current situation of modem agricultural product circulation in China,
policy directions, functions and roles of various market players in the circulation of agricultural
products, the current state of development, and innovations in the approach to modernizing agricultural
product distribution

3) Post-harvest treatment and marketing of farm products represented by horticultural products:
mainly introduces the key control factors, main methods and technologies of horticultural products
circulation and preservation;

4) Agricultural product logistics and supply chain financial management: mainly introduces the
comparison between traditional agricultural product supply chains and intelligent agricultural product
supply chains, various modes of operation in agricultural product logistics, as well as the operating
models and practical applications of agricultural product logistics finance;

5) Agricultural product logistics standardization construction and management: mainly introduces
relevant technical standards for standardization of agricultural product cold chain services, operating
specifications for cold chain logistics, and the construction of a standardized system for cold chain
services.

6) Agricultural product acquisition, storage and packaging technologies: mainly introduce
agricultural product storage methods and technologies, storage facilities and equipment, storage volume
decisions, and agricultural product packaging technologies to participants.

7) Operation of international trade of agricultural products in the context of digital economy:
mainly to discuss with participants the international trade of agricultural products and the distribution
of the pattern, the characteristics and trends of international trade of agricultural products, the
impact of digital economy on international trade of agricultural products and the innovation of
international trade model of agricultural products in the context of digital economy.,

8) Agricultural brand building and development in new era: mainly introduces the relationship
between agriculture and branding, fundamental practical aspects of new era agricultural brand building,

as well as the concepts and methods guiding the development of agricultural brands in new era.
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01 Development Trends and Challenges of Agricultural Product Logistics and Supply Chain under New
Development Patterns- Shan Miyuan, a professor at Hunan University and an independent director at Hongxing
Cold Chain (Hunan) Co., Ltd.

[ (Y] a_a a v dJ
1. mafiannmInwensuypdtasanummevedledadnduazrdlagimuve swandaanunslugalva
4 4 a J
o anueuYedys Inauazdniosgaaivassummwizaiu Taomsadialss Teminnuususdiazns
a vq Y o
ATTEREA AT TIYEE LR
o ] v a o 1 ' a o o [} Y
o ulenevessgunaduyaiumsdaaiumsiamyri lagUniuveindndasiinyasiumM s iam

a a 1 (= @
Tavadnduuuvan ddunagmsmivayumsieou larl

d U Y [ a 1 1
2. amumsaitfogiiu suluuy sazmlfumsiannmems@uvesiadlagmulumamuns
o m3Rurnlsgumulumaneasianudidglumsdudiuams Taemaiudseansamlums
TAN1sRUULAZMTAARUNUNIINTRY
Y o a ' ' Y £ aa o
o wnlumswanmuemstuvesiasldgdninlueuinaszniumsldma TuTadavauazmsadia
uwaarlefuiansaeuTeedusznauns luva Taglnuldedialidssansam
a ] ] @ a [ 9 ] g) 1T a
o maduralggUmulumaneesfinasdgiuanuimenatedssms wu madnwrasiunu

YDUNYATNTTIVEDE LAz NITUTHITIANITAMEs Tunelggilniu

o a a o d a aa v
3. madufunumsmsyrnelszmave swandaainuaslugaasugnaadia
9 Aaa o o A 9 1 a [ '3 1 A a a
o msldmalulasadnalumsduiumsmseninlsemavosnansusineassismndssaninmlu
N13TANIToYAUAZMTINUHUNTHER
) & A D .. a v ' aly:u nlslu 2
o msaunaavesuAtiadmiumsAunEaTanIoslndlsEneum I IIEIMA lad1eAY
a/ 9 o a 9 1
tazanANUFUFeU luNTAUHUMTATE I TE N

kY Y 3 a [ 4 E) 9 ]
o wnldumsWauvesmIfwaasusiinyas lugawsygnaatiasziums laveyavuialug

a A a a a v a o A
(Big Data) taztayaniseAvg (AD emualszansmnlumsaadulauasmsduiinau

.3 a 9 3 a Y @ 1 [ o a
o lusiwinasorh It udeyalumsnaumuuazwavia TegUmuuaz msaniinanu
msavesnaasaaineasluouinald TasniunisldmaluladadnauasmsNMUITLTUVNITT U0

@ '3 A LY O
HaRSuaT R NA NN 70 TumTuT et luna1asE s Ul sEmAmE@E U A




02 Post-harvest Processing and Distribution of Horticultural Products — Dr.Ding Shenghua Hunan Academy

of Agricultural Scince
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03 "Cross Border E-commerce and Digital Marketing of Chinese Agricultural Products (Food)"

-Luo Shuanglin, Hunan Technology and Business University
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04 Current Situation, Mode and Development Trend of Agricultural Supply Chain Finance — Dr.Yuan

Shijun
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05 International Trade Operation of Agricultural Products under the Background of Digital Economy —

Yin Yuanyuan, prof and doctor Hunan University Of Technology and Business
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06 Purchase, Storage, and Package Technology of Agricultural Products — Professor Liu Zhuzhong , Hunan

Women’s University Changsha
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07 Standardization construction and management of agricultural products logistics- Professor Yuan Shijun,

deputy director of the Research Office
g = ! o Q/ a = a o/
WemaneIrinetumsadranasgiunazmsiams latadndvesnandaainsinyns

a d a (%) d 1 a [
1. mnmﬂwieﬁqmamnisumamamnmmnmnym:qummﬂiswawamﬂmm‘nmﬂym
g’; 1 [ d w
ATOUAqUANLAMIIELgn mIatamsnmaauiy maudlsgl msusny msvyuBou uazmsune
a a o o [ a [ I'4 =] =
lusain mm%’wum'sgmmmimﬁﬁﬂﬁamiuwaﬁnmmmsmymﬂﬂunizmumimﬂiamqu
AROANIIHDALEZNTHYUNIUVDIHAASUN MITINYAT
0 (%) a a d a o d
2. wasgwumnivssuuladafndvendnfunmsinuns
a a d o
o masgrumsdssmunuazanuaeandetveszuuladafing: sWDIAsTIUMsIEs e
g I Y A 9
msudaailuiniIne wazuasgruenaisiineddos
® 1A IUMATIALRY NTIANSHATLIMS: ATy IUdoya mmgmqﬂﬂitﬁmﬂﬁﬂ
VIATFIUATELIUMTAUHUOU WIATFIUMITANTT LASWINTFIUMTUT NS
= a_a 3 U a o d
3. maanenasgiumsuimsladafndamSunaadadinsinyas:
o & Y A A O g 4 ' i
e JuiluApalinAIgIUNATOUAGUAIANIINNG NMTUTTY MIVUES HaZMITALNL
% kY = 3) = [ £ % £
° MIAINIAIIUTRYE: I lamalulagmstamsdeya myaduszuugiudoya

= Y a

£ < a 4
uazmslyssvunaniasudoyadidnnselind

U Qs

4. madSudqangnanauazdeiienu:

a d a o dJ o = .
® msainnasgiuladafndvesndndaminsnuns: doso1fsanmnAdouimuIz AN
v

=2 "o Y o o gy -4 ' 9 1 3
‘Uu@ﬂﬂ‘uﬂ{]WN‘IE]LL?I&"Uﬂﬂﬂﬂﬂﬂuﬂﬂ'mﬂigﬂ'ﬂiﬂium@ﬂﬁﬁ18N181Uﬂ15Lﬂ115?Nﬂ15ﬁ'§']\1

Y

9/

s:‘uwuay,a
a a Y 1 a & & o a A y
® ﬂ15ﬂﬂﬂ@ﬂﬁ‘ﬂﬁﬂl@ﬁﬁn‘u@ﬂ: F\l']u’fl‘ﬁﬂ'li‘ﬂ'l\‘lﬂﬂﬁu?ﬂlwaﬂﬂﬂ'ﬂﬁ aﬂﬂi@‘UﬂﬂﬂTiUﬂL‘Uﬂu‘U'ﬁ)ﬂgﬁ

wazmIad InymsnseihAangvuie.




MINBE319MINIFIUNEE MIFAM S IBEUVRINAA S UNMTINYAT
L anu@AyveImsneaaanasgIuladu:

o o

%) v o 1 a @
e  msWanunynsnssuludszmadu: Tedulunumdrdalumsauasunsnaun

a

NEATNTTN lAeln2AammIAUNIAAUT e-commerce Nera 11w
[Y) a a a Aa o [~
® INAFIUNIIAMIYUNYTUALAMMN: MIVTNS Tavaand [H8UATOUAGUNTZUIUMS
£
nanuavedladadnd saudanssanisgaungiuazmsnIuguaunIn
Y LN 1
2. WAsgIuMsuImslady:

a Y] d d o a {
® A IUKEASN NATHIHRYNIE tazInasgIuMsANTNON: MsadTzULINATIIUA
g‘/ [~ { < w 1 [
ATOUARNNINTZLIUMS VINMTINVNEI MSINUTABI MITVUFS IUDIMIFIWDUDIID

2nM

& = & 0 y 79 = Y ) 4
wevnedniamsai I 14dsz Temilugamsnawwunsinuas 14 Tasnisadraniasgiui
FAULAZATOUARUNANTEUIUMS TeivlszAniamlunstamsuazanmisgadolunszuiums Ta

a a o
VAANT.
08 Agricultural Branding and Development in the New Era — Wang Peizhi , Hunan Agricultural University

ANNHIAYVeINITESIUTUAMIMSINYAS
o mardunusudsnumsnyasdudndidylumswannguamgeussmanuaslugalna oy
anvase lunisudaduveslszma dsulgalszdniarmnienininyas uaziiuseldves
INYATNS
o msadanusudnIsnnnEasTededuluruun Wuyadwazanuasalumsutet s

a o J 1 a Y a
waﬂnmmmyﬁﬂuﬂmﬂ Llﬁzﬁ\uﬁiuﬂ'ﬁWWMHWﬂTQLﬁﬁHjﬂ%iHTHUW

d [
aanlszneundnveINIE IMUTUANIIMSINEAS
o nEmUgURAMNHARSusiinyaseduduan e liiuleiilinanm anmlasads uasguaima
LELATRGREL S
d Y @ a a £ a £
o« maafeanusua: ahunalamsindewusudivedesiunsazilindnt samdamsUndesdniuas
& Y
FONNNIIA
v [ d 9 1 a ' d A J 9y
o MITINMWANHA: AT NUBTNBUNTYATIN MU AUAIVOWLTUANIUTBNUIUS Tald nazusTy
suaifivvaiazazgan
a [ '8 cv a9 1 ; a a ; | d'
o HAANMINYATEINITAUNUFS Yar e Uszansaine uazlinnui@eags
9 3 [ a o 1 4 a Y
o MIIAITNUUTUNNMIIABATTEAVYUMAGIRT Ty vaedszms wu nisadiea msvSmsdans

LY

= ' oA (=]
‘n"lwmmu uazmmmﬁuum"lmﬂuﬁsm




4 1 Y d
wnldalugalrivesmsanauusuamansineas

@ Aad a v A 9) o A 2 gy
° ﬂ’lﬁwwu’]lﬂyﬂiﬂiilluﬁgiﬂ’lﬂlﬂﬁgﬂ‘wlﬂullﬁiﬂllﬁ\nnﬂaﬂllllﬁgENﬂuiJﬁlf‘IEUH Tﬂﬂcl“b'jﬁﬂ'ﬁﬂgﬂuﬁz

v v

dy =1 Gl!H- [ =] ﬂl o 4 lll ul 7 :::T
LAEINaAN1g ”ﬁﬂﬂuﬁzﬁ’lﬁﬂ'ﬁ]ﬂﬁﬂgwgﬁLLﬁzﬂ'ﬁﬁﬂﬂ'ﬁ ADYNITANITUDU LADDN LEALASNITUT LHA

nswensiunsalasunlasd@erludragnsuuds

é’ a ¥ o a a a wa o
iievseiriiamiseti ) 1s: TeniludadsmsuazmsU§ialalumswaumlowouas e

=)

gnilumsduaiumsadeuususnemuneasidg AUNTNGI AUATUMINAUUNYAINITUNIITU Haziy

3

y
ﬂ’JHJ’d']ﬂJ13311!ﬂﬁ!L‘lNGUHEU?NNﬁMﬂﬂ!WTLﬂB@I5111@111@‘1/]\311!1]53mﬁLmSWNﬂii‘,MW

d

3.3 Uszlewuilasunenuies

=

Lﬂumimmnmﬂs ﬁUﬂ'limLLﬁ Lﬁiﬂﬁi’lxﬂﬂ’ﬂi\liiuﬂ’mﬂ'lﬁ]ﬂﬂ'liiuﬂﬂﬁuunﬂuﬁuﬂ’]

9 9
g«rmsmviﬂamm

3.4 UsleriildSudonieay

"lmuiama“lumsmnmamu !,La“muﬂuamwmmﬂmm "lﬂ%?un'wwaﬂmn

.................................................................................................... ‘u_.._..........____.._.....................

v a Y
a4 Teyrin gilassn wazderaweuns

4.1 Yayrivalassn

o ]

ﬂ’ﬂ?ﬁ’ﬂulﬂ‘i‘ﬂu'liﬂﬂiwUﬂﬁi‘lﬂm YNNI TA UL UIIY °lmmw'1mumm4ma

audi 5 azﬁmnm%ﬁ‘lé’l’%’u"lﬂﬂizﬂnﬁ“l%‘lumiﬂﬁﬁﬁemadw"lsﬁm




aa o o

@ 4 =3 1 [ a [ '
LAZARNNAIAA WALy AT Ua UM LT Ua oY a1 1 S UM A S N1 IS InEaS

___________________________________________________ e L N e e R I R N g A L R ORL e d ke HANLINLI LanliDrld,

Y [ Y] -4 ] :ﬂl A 19 a 9) a [ w
Taoeiuonanyaiuazanuduyedaundus Ina uagldma luladuazuinnssuluniswan

............................................................... et el AR A e I L A ARl e a il a s o R Ll d v i

1 [ o 9/ 1 d;u Jq 9 1 Y [ o
E)EJ'NEN’Hﬂ1TLl1?‘1')13J3L‘Hﬁ1u111]‘L‘i&Elﬂﬂal‘lf‘ﬂz‘]f’]EJW@JH’ILLE‘]Z‘}JE‘UTJi\iﬂi%'}J’Juﬂ'ﬁV}N"m

---------------------------- e T e G i e i i £

a

1 = a
UYL ANTNIN

£

Alszanuau

u

¥o-uwana ____ UNENTANI__AIA

.................... o e B T P S R e e




