Ig BIG DATA INSTITUTE

amuudayavunalrnd

31882198 1ATINTOUTINENGATHUITNT
LEAD: Big Data and Al for Sustainable Future (LEAD ﬁuﬁ 2)
1. VANMSUasNANA

Uszinalnglaidiginsugiafdviang1a5ansa Tul w.e. 2566 1aswgianidvalions
maidulnegasieliadlnsvenofa 3.88% 90T A 2565 AnduyadsIundl 2. 024 Fudruum
(depa , 2567) wagUsy mmmalmwamuauuauummwlmmmsawammmﬁuamm
Iﬂaﬁ;ﬁmm Internet Tudssnelny unde 63.21 druAw nUssvinsaulnendi 71.85 auau
m%‘ammﬁq 88% V8IUTLYINTN IMLUA (datareportal.com, 2567) Fan15UsENaUgINANTa
NIBNITUTMITNULUUAITAYY 91A8AIINT viNBe N19I9UNY LAY mmmﬂﬂumsmmama
ANUIMamAlUlagsava mmmmﬂmﬂmmﬂsmw (Artificial Intelligence) IM‘UquJﬂG]Ui‘Vi’]iﬁmﬂ’]i
diolusnsuas mamm%mwiwammﬂﬂm aﬂmw,ﬂumiwaﬂmuimwﬂiuiaﬁlmaiuﬂivmm
Fnselan denaliiinnsudstufdva (Digital Competitiveness) MduTulu IngUTENUALDIANT
1uiliuwlﬂimumﬂsu Generative Al WaUs¥NBUNSYINIIULAD 65% (YouGov way Salesforce,
2566) aﬂmmiuwauamﬂi ﬂaUﬁiﬂmﬁumiLw:wdi..,awsmwiumimmumﬂ@Lﬁuamm
St swamNatuauL LSS udonavunalug ( (Big Data) wagleyanusedus (Al) WARUNSIAA
way ammmﬂum“mﬁumﬂmaaamﬂmuammmmmumamaﬂmﬂmﬂmmmwﬂaL.Lavmil,ﬂa

ﬂﬁﬂsﬁﬂ’l’]Miﬂx‘iﬂﬂ"l’ﬂﬂ@ﬂ’]ﬁﬂﬂiuﬁ%ﬁﬂw\lﬁ\‘iﬁﬂ

Toyavunalueg (Big Data) mmmmﬂmmmiwmmLﬂwﬁﬂa}@f\maaamuuimm AU150&509
mamimmammlmm agnuuldIiasIev mau'ﬁfdmaaaeﬂ,‘wauﬂﬁmausmﬁﬁuaqmﬂa
uﬂivawﬁmwawu 219 inw:mJamaﬂummmiﬁﬂsvmmw WU USYN Huawei Eﬂ,‘wmms
I%a%umﬂuiaaaﬁaumma £N158 a3 T UL TY gavlan w3oUsEM Tencent K 1U11195 579
muma‘[uiamaﬂwamﬁnuma‘[aﬂaauiauwmamammlawgﬂma \¥u Wechat (Chat Appllcatlon)
RoV (Gaming Application) tag Joox (Music Apptlca’uon) mmmﬂmauaLwawmmaumuaummﬁ
HADALT

anduloyavunnivey (e3An1TuMIvY) (8. ﬁmﬁwﬁa'aLﬁ%:uLLavaﬁuauumioﬁ’%ﬁmmmaﬂ
MUV DITTHASLONYY lmmmuﬂmmmmmwmu Tutsudssana 2567 PranIslasnousy
mﬂam LEAD: Transformational Leadershlp with Big Data & Al ¥u Lwammiﬂmmmiamm
LU 1vesUsy Al A wazdanuasenindeaudrdyinisldusslevdvestoya
mmsmamﬂiuiamwa smmms’[&uf]mmﬂsmw (Al 1‘1]1“11‘1/\1(5),1141(51888@ N1TUSMITNULGE
YNILAUDIANT mlﬂamiéumamaimmwmmwamsﬂ,uﬂsummwmmmmmﬁa‘lumsLvmuwawu
ezmlmumima‘uwLﬂuammmwmmwlmmﬂmmumUimﬂwmamuﬁ LALLDNYUNLUNT Y
lundngnsia 40 vinu ety LwauJumimmimm’]m Anadla uay miﬂiusmm%ﬁmmﬂimwﬁ
(Al) LLav%auaéumﬂimumﬂmiamuLLavmiﬁﬂmmmiuLLa SinaUsEnA anntus Faduaualsle
mLuummﬁﬂlmqmiammaﬂam LEAD gu#i 2 Iﬂwﬁwmuam WAZMINNISITEUSUDIMANENS
Tiuagiy way aamﬂaaaﬂuamumimmamiwasJuLuJaﬂu{]mmu \Wesauan atuayun1INaves
asAnslunisdaasuanuiviimiieausy wnwuy LLauﬂammUiMWiwaulawquﬂﬂstwmmmmsa
wazININA ImummmwsammmaLUaauLLanmﬂﬂwamaiuiaaasnmamaq



Ig BIG DATA INSTITUTE

amuudayavunalrnd

IUILEIRYDMENEAT

2.1, W el uimsszdugavosianiafguaziensuld Yunsuanuilnd sunseunqu
ﬁaﬁayjammdmj Jyausedug (A) waziadefiieados gNIEAUANIHATANEAN
vosfuimsesAnsaniadguaziensuneludssmalifiAanslivsslovdandeya
Hyauseing (A) Advamalulad wazidefiiAeides suashlugnisidsuudas
i vide Uiuuseuleuisuaznssuiunuresesdnsliiiusyaninngstu

2.2. tereliiAnnuAudlunsiayeansieduaiunslideyauazmeluladadia
Tumstuirdeussdnsiftoiiuuszanamnisyhaufedeyauuelvg Jaygrlsedug
(A) wagidiawalulagnelulszne

2.3, WiedalenaliiiinnsuaniuasussdmnuiidesimivazUssaunisalseninsduims

MU15IUNNTUTUAB AU

AaanURLazuaninaeilunIsiasangidisauvangns
3.1. fflonglinindy 35 U dudsiuiisuatas
3.2. MsdgTIRlneg
3.3, gumsAnwsziulSansTuld
3.4, JUIMITEAUGRIMIIIBNUMASTLAZION YUY
3.4.1. fuimsniadgieadudimunissedu 9 July vieifeuwii
3.4.2. JUSMINIAONTUNSTDBIANTAIE T A 0T UL USMNTI2AUTOINTINNITHINNTT
Juluvdeifiouinh
3.5. Li“]ugﬁ”ﬁ“mmwﬁ”aﬂumwﬁﬁwﬁﬁmiimﬁ’uamﬁuﬂ #111909PaTIRANTUTEUNT oY

[y

ﬂuﬁvﬁﬁumsammau

=

3.6. ﬂi@l}jﬂﬁﬂ?‘Uu‘ﬂ W"\]’]im%ﬁu%ﬁmﬂﬁi

dafmualunisidsiueusy

a.1. mingidr3uniseusulianansadiswRanssulafanssuniefidalae avey. souds
MsAnmIgNUTissUsEIMA Suenaiinainnsnszviienssuiidaunis videdlimaiisyiu
N154137UAINTIUVRIUADUNTOTENINNANGATY AU, Y0AIUANS lunSAWEUT
FsviakazANTulnveulunnnal

4.2, Wsnnsnaevegniadaiiunilifiongediaies 6 ieunsuduanimluiufunisly
AeUsEINA

4.3, fidsumseusdidudosdneusumelulssmaetnation 6 ats Jsarldsulutssmatiots



B

5. STELLIAINITANYI

BIG DATA INSTITUTE

amuudayavunalrnd

(519) Mvuan1saUsIVIaNgAS (14 )

52319 Tud 5 Hquieu - 7 Samnau 2568 (MNTUNgIEHUR)

JuNiausy

319aZ1DYANITOUTY

ﬁ"l.lmﬁﬁ 1 Thailand's Digital Future: Policies, Big Data, Al, and Sustainability
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Session 1:

Government Policies and Thailand's
Digital Competitive Edge

Session 2:

Big Data and Al Fundamentals
Session 3:

Accelerating Digital Transformation
Session 4:

The Future of Sustainability: Trend,
Challenges, and Opportunities

&Un3ifl 2 Executive Trip in Thailand: Data Mastery for Strategic Advantage (3 3u 2 i)
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Session 1:

Company Visit

Session 2:

Strategic Dashboard Mastery:
Enhancing Executive Decision-Making
Session 3:

Data-Driven Culture for Business
Success

Session 4:

Workshop “Crafting Effective

Dashboard and Presentation”
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é"dmﬁ‘f’i 3 Sustainable Futures: Governance, Transformation, and Al

S
19 diquiey
2568

Fouinsdanisnsdsuudasi
Aertastunsiannanudduluesing
Aieveyanardyyruseavg (Al)
n15USunIsad usuaus 98wl
A9AAR BN UNIATIIULATUUIU U
Walan Yreadenuundefonas
Foldvsves0inns adramulingde
Tunyfidulaaude nsuSududaiu
waluladuazguuuugsialyifiativayy
LLa$ﬂ1§U§M1iﬂ31M@'aLﬁlaﬂ‘ﬂ%‘iﬁqiﬁ‘\]
APy

Session 1:

Al Governance and Data Privacy
Session 2:

Sustainable Transformation for
Organizations

Session 3:

Big Data & Al in Value Chain
Sustainability
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Session 1:

Leading with Data: Use Cases
for Executives (Paneling)
Session 2:

Big Data in Action: Applications
for Business Growth

Session 3:

Driving Change Through Digital
Transformation

Session 4:

Workshop “Deep Drive into

Data with Service Blueprint”
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&Un3#fi 5 Executive Trip in Hong Kong and Shenzhen, China (4 5 3 @)

Su
3-6
nIngIAY
2567

edndemdaisnmalulad
sEaulan naALUUNITITEUTIINDIANT
n3auivnduri dadnislddoyaiiie
Waluduahazuinig LWy uiyn
Huawei §lWuinslagdunalulad
asaunALarn1sAnan s uthszdulan
“38USEN Tencent HUIM19gIAAY
weluladusundindumaslanosulaiiy
Asauaguyntalalng

Executive Trip in Hong Kong and

Shenzhen, China
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Future of Marketing Through Data

Suii
17 nsngIAy
2568

a¥enagndnisnannii Tuiad ou
ﬁiaﬁjaga (Data-Driven Marketing)
W aus nsinuad a1 o7 oLy
MsLdenyoin19n15a eansil vangay
luaufanisianadns i oUsuUss
nagns inoulang AIUM 09N15v0
na s vuneldogneusugn uaziiiy
UsednSn1ngsia anmsiesevideys
andil ovhaudlanginssuuas
AUABIN13VBIYNAN (Insight) nala
N1SAINITARIALUULANIZU ARG
(Personalization) fmedaya kazhUINA

nsvinseanlagldlayausshvg (A)

Session 1:

Unlock Marketing Potential with
Big Data & Al

Session 2:

Company Visit
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Session 1:

Leveraging Cloud and Al for
Business Transformation
Session 2:

Al Leadership Excellence
Session 3:

HR Analytics
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Al for Executives and Design Thinking Workshop
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Course Wrap-up & Suggestions
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Big Data and Al
for Sustainable Future
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Why LEAD by BDI?
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Kangasausutuus:inA 7 3u (NNSuwnKaud Avuc Do - aa 2568) | Executive Trips : Domestic 3 3U International 4 3u

W'flEK WEEK
Government Policies and Thailand's Digital Competitive Edge
Big Data and Al Fundamentals WEEK
Accelerating Digital Transformation 6 ). dld c I
The Future of Sustainability Unlock Marketing Potential with Big Data & Al
WEER Company Visit (#2)
2 Sl WEEK
Company Visit (#1) 7
Ear:;ﬁgsﬁgéizssz& I\é:z?seig';—Making Leveraging Cloud and Al for Business Transformation
Workshop : Crafting Effective Dashboard ALesderspip Excelence
Data-Driven Culture for Business Success HlR AnalyUcs
WEEK WEEK
3 9. , 8
Al Governance and Data Privacy Al Adoption in Action
Sustainable Transformation for Organizations Workshop "Prompt Al for Executives”
Big Data & Al in Value Chain Sustainability Workshop “Crafting Big Data Solution by Design Thinking”
WEEK siness Success from Big Data anc e,
4 V.9, Digital Transfo 1atic
9

Leading with Data: Use Cases for Executives (Paneling) ‘ .
Course Wrap-up & Suggested Actions

Big Data in Action: Applications for Business Growth . . .
Final Project Presentation

Driving Change Through Digital Transformation .
Closing Ceremony

Workshop : "Deep Drive into Data with Service Blueprint"
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